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Derivation of Muckralker

Read the excerpts and answer the questions which follow.
Part A.

President Theodore Roosevelt coined the word muckraker in a speech given on April 14, 1906,
at the laying of the cornerstone of the United States House of Representatives in Washington, D.C.

In Bunyan's Pilgrim's Progress, you may recall the description of the
Man with the Muckrake, the man who could look no way but downward,
with a muckrake in his hands; who was offered a celestial crown for his
muckrake, but who would neither look up nor regard the crown he was
offered, but continued to rake to himself the filth of the floor. . . .

. it is very necessary that we should not flinch from seeing what
is vile and debasing. There is filth on the floor, and it must be scraped
up with the muckrake; and there are times and places where this service
is the most needed of all the services that can be performed. But the man
who never does anything else, who never thinks or speaks or writes save
of his feats with the muckrake, speedily becomes, not a help to society,
not an incitement to good, but one of the most potent forces of evil.

There are . . . many and grave evils, and there is urgent necessity for
the sternest war upon them. There should be relentless exposure of and
attack upon every evil man, whether politician or businessman, every evil
practice, whether in politics, in business or in social life. I hail as a
benefactor every writer or speaker, . . . who . . . with merciless severity
makes such an attack, provided always that he in his turn remembers that
the attack is of use only if it is absolutely truthful. . . .

An epidemic of indiscriminate assault upon character does not good
but very great harm. The soul of every scoundrel is gladdened whenever
an honest man is assailed, or even when a scoundrel is untruthfully
assailed.!

1. What was Roosevelt’s criticism of the muckraker?

2. Why did the muckraker have the potential to be a potent force of evil?

3. What did Roosevelt say should be done to evil men and evil practices?

4. What does Roosevelt say it was most important for muckrakers to be?
ITheodore Roosevelt, “The Man with the Muckrake,” New York Times (April 15, 1906).
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Part B.

Roosevelt sent a letter to R
about muckraking.

Name
Date

ay Stannard Baker, a Muckraker, in which he explains his position

One reason I want to make that address is because people so persis-
tently misunderstand what I said, that I want to have it reported in full.
For instance, you misunderstand it. I want to “let in light and air,” but
I do not want to let in sewer gas. If a room is fetid and the windows are
bolted I am perfectly contented to knock out the windows; but I would not
knock a hole into the drain pipe. In other words, I feel that the man who
in a yellow newspaper or in a yellow magazine . . . makes a ferocious attack
on good men or even attacks bad men with exaggeration or for things they

have not done,

is a potent enemy of those of us who are really striving in

good faith to expose bad men and drive them from power. I disapprove of

the whitewash

brush quite as much as of mud slinging, and it seems to

me that the disapproval of one in no shape or way implies approval of the
other. This I shall try to make clear.?

1. How did Roosevelt fee]

about journalists who attacked good men or lied about someone?

*Arthur Weinberg and Lila Weinberg, The Muckrakers (New York: Capricorn Books, 1964), 57.
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Muckrakers in Action

Part A.
The American Newspaper

D
D
®

Read the excerpt and answer the questions. Be prepared to contribute to your group’s discussion.

- - - [t would seem on the surface that the ordinary suppression of news,
as when a department store keeps its own accidents and scandals from
the public, matters very little in the aggregate. That is not true, as every
honest newspaper man knows; such things work with marvelous certitude
to take the spirit and independence out of a newspaper staff—but let that
pass. When, however, the advertiser presumes to dabble in editorial poli-
cies, the harm is patent and beyond argument. Still less is there room for
argument when he slants or silences newspaper policies on behalf of what
we call “big business.”

In 1909, after the investigation of the “White-Slave Traffic” in New York,
the Chicago newspapers got up some excitement by exposing a like con-
dition in their slum district. One-half of the story they never told. A feeder
of the dive and brothel is the cheap department store, which pays wages
at a scale below the lowest cost of living, and all but forces its girl employees
to supplement their wages by other means. In this respect, Chicago is
perhaps a little worse than the average. And, although the reporters who
investigated the white-slave traffic itched to shout it out to the public, no
Chicago newspaper whispered the fact that this business policy makes
“white slaves. . . ."

Now let us carry the matter one stage further back. If “big business”
be well enough organized, the advertiser may ask extension of the favor,
claim the privilege for other companies and corporations in which he holds
shares, or with which he is allied by interest and sympathy. Philadelphia
has poor transportation facilities. Not only do the Philadelphia department
stores press hard on newspaper policies which touch their immediate
interests—as when they tried to suppress news of the late general strike—
but they stand guard between the newspaper and the transportation com-
panies. Though better transit would halve the time between suburb and
shopping district, thereby bringing more customers to the stores, the
alliance between street railways anél banks, banks and department stores,
holds advertisers to a policy against their own ultimate interests.?

W W W W W W W W W W W W W W

>
) 1. How does the author feel about advertising interfering with newspaper editorial policy?
)
’ .
2.  What connection did Philadelphia’s department stores, street railways, and banks have?
y
)
b 3. How would improved transportation improve business in Philadelphia?

—

3Will Irwin, “The American Newspaper,” Colliers (June 1911).
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Part B.
The Condemned-Meat Industry

Read the excerpt and answer the questions. Be prepared to contribut

Name
Date

€ to your group's discussion.

I now propose to state here exactly what | myself have witnessed in
Philip D. Armour’s packing house with cattle that have been condemned

by the government inspectors,

But the condemned steer does not stay in the tank any longer than
the time required for his remains to drop through the boiler down to the
floor below, where he is caught on a truck and hauled back again to the
cutting room. The bottom of the tank was open, and the steer passed

through the aperture.

I have even marked beef with my knife S0 as to distinguish it, and

watched it return to the point where it started. . | |

Of all the evils of the stock yards, the canning department g perhaps
the worst. It is there that the cattle from all parts of the United States are

hausted that they expired in the corrals, where they lay for an hour or two,

dead, until they were afterward hauled in, skinned, and put
for beef or into the canning department for cans,

It was the custom to make a pretense of killing in such cases. The

a healthy steer, a mere dark-red clot would form at the wound.

In other words, the Armour establishment was selling

1. How was the ¢tompany able to market condemned beef?

carrion.*

2. Why was the canning department regarded as the worst evi in the stockyards?

“Thomas F. Dolan in Upton Sinclair, “The Condemned-Meat Industry,” Colliers {No

vember 1910).
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